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Campaign Brief
Gregory Beach Local Tours offers 
wine, food, and walking tours in the 
fun and scenic town of Gregory 
Beach. 

Tour guests experience all our 
beach town has to offer while 
getting the temporary local 
experience.

▫ Our target audience is men 
and women, 30-50-years-old 
who enjoy unique, 
well-planned vacation 
experiences. 
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Campaign 
Brief
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    KPIs

# of submitted 
contact forms 

-Tracked through 
Google Ads 
conversion tag 
and monitored 
through Google 
Analytics

Goal

To encourage more 
potential Gregory 
Beach tourists to 
give us their contact 
information to book 
a tour or get more 
information from 
Gregory Beach Local 
Tours.. 

Objective

Generate 100 
leads per month 
through paid 
search ads.   



Campaign Structure
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Landing Page: Gregory Beach Local Tours Homepage

Wine Tours Food Tours Walking 
Tours

Gregory Beach Local Tours

Wine 
Ad 
#1

Solo 
Travellers

Traveling 
Couples

Group 
Travelers

Keyword 
Group 1

Keyword 
Group 2

Keyword 
Group 3

Keyword 
Group 4

Keyword 
Group 5

Keyword 
Group 6

Wine 
Ad 
#2

Food 
Ad 
#1

Food 
Ad 
#2

Walk 
Ad 
#1

Walk 
Ad 
#2

Solo 
Ad 
#1

Solo 
Ad 
#2

Coup 
Ad 
#1

Coup 
Ad 
#2

Grp 
Ad 
#1

Grp 
Ad 
#2

Leads-GB-Tours-Fall-2021

Ad group

Unique 
Keywords

2-3 ads



Rationale

▫ The campaign structure is organized around the tours 
we offer and the types of groups of people that book 
our tours and experiences.

▫ Users looking for wine tours, food tours, and walking 
tours will already be farther down the marketing 
funnel with their terms. 

▫ By targeting the types of groups that look for our 
services, we hope to use paid search to entice them 
to our offerings closer to the the top of the funnel in 
the awareness and interest stages. 
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Rationale

▫ The campaign structure monitoring the six ad groups 
will help keep the Fall 2021 campaign organized with 
Google Adwords. 

▫ Because we will be able to see which ads are 
performing well, we can keep those ads going while 
deleting or improving ads that are underperforming. 

▫ By optimizing or deleting ads we can keep costs 
down and maximize our return on ad spend. 
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Extensions Included in All Ads
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Lead Form Extension Phone Extension



Ad Group #1 - Wine Tours
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Keywords for Ad Group #1
▫ Best wine tour 
▫ Wine tasting Gregory 

Beach
▫ What is the best wine 

tour Gregory Beach
▫ Wine bar tour
▫ Winery tour Gregory 

Beach



Ad Group #2 - Food Tours
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Keywords for Ad Group #2
▫ Food tour
▫ Food walks
▫ Restaurant Gregory 

Beach
▫ Culinary Events
▫ Food Gregory Beach 

Boardwalk



Ad Group #3 - Walking Tours
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Keywords for Ad Group #3
▫ walking tours near me
▫ Gregory Beach 

boardwalk tour
▫ gregory beach 

excursions
▫ historic walking tours 

gregory beach
▫ walking tour gregory 

beach



Ad Group #4 - Solo Travelers
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Keywords for Ad Group #4
▫ Fun places in Gregory 

Beach
▫ Gregory Beach 

attractions
▫ best things to do 

Gregory Beach
▫ boardwalk at Gregory 

Beach
▫ Gregory Beach things 

to do



Ad Group #5 - Traveling Couples
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Keywords for Ad Group #5
▫ Gregory Beach date 

restaurant
▫ Date night Gregory 

Beach
▫ Romantic Gregory 

Beach
▫ Romantic date Gregory 

Beach
▫ Romantic things to do 

in Gregory Beach



Ad Group #6 - Group Travelers
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Keywords for Ad Group #6
▫ Group activities 

Gregory Beach
▫ Activities Gregory 

Beach
▫ Best time to Visit 

Gregory Beach
▫ Best time to go to 

Gregory Beach
▫ Events Gregory Beach


