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Why Use Facebook and Linkedin for Zillow.com?

◎ Facebook offers a platform  for Zillow to showcase both their highly visual real 

estate products and their content offerings related to the home buying process. 
Zillow can use Facebook to highlight unique and aspirational properties with images 
and video. .On Facebook, Zillow can keep the tone conversational and fun while 
offering links to tips, advice, and tools on their website.

◎ The LinkedIn platform gives Zillow the opportunity to speak to investors, business 

partners, and employees, and potential employees while highlighting their 
successful ventures  and business relationships.  Linkedin has a very different tone 
for Zillow than the one on Facebook. Where Facebook is conversational and casual, 
LinkedIn is professional, authoritative, and straightforward, hopefully without 
coming across as too stuffy an unapproachable.  
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Facebook Ad



Facebook: Ad Creative



Facebook: Ad Creative : Lead Form
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Creation



Facebook: Campaign Objective
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Facebook: Audience Targeting 

8



Facebook: Audience Targeting 
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Facebook: Audience Targeting 
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Facebook: Placements

11



Facebook: Placements
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LinkedIn Ad



LinkedIn: 
Ad Creative 
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LinkedIn: Campaign Objective
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LinkedIn: 
Audience 
Targeting 
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LinkedIn: 
Audience 
Targeting 
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LinkedIn: 
Audience 
Targeting 



LinkedIn: Placements
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LinkedIn: Ad Creative - Format
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